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The Chartered Institute of Building
The Chartered Institute of Building 
(CIOB) represents on behalf of 
the public the most diverse set of 
professionals in the construction 
industry, setting the pace globally for 
high standards of professionalism in the 
built environment. 

Construction Manager
Construction Manager (CM) is the 
official publication of the CIOB and is 
distributed to all members by name.  
Published monthly, it reaches over 
32,000 CIOB members and delivers 
news, views, features, interviews and 
analysis across the entire breadth of the 
construction sector.  As the recognised 
voice of the construction industry, CM is 
the most respected publication serving 
the construction professional.

CM is a key benefit of CIOB 
membership and provides the only 
means of reaching this highly targeted 
and influential group. 

What is the circulation of CM?
CM is the highest circulation 
construction-based publication serving 
the UK built environment.  With an 
audited circulation of  32,034  (ABC: 
July 1st 2010 – 30th June 2011) 
Construction Manager sits head and 
shoulders above the competition.  This 
provides advertisers with the most cost-
effective means of reaching decision 
makers involved in the specification and 
re-specification of building products 
and services across the construction 
industry.  See comparative media table 
below: 

				  

CM member data is updated and 
cleaned every month guaranteeing 
direct exposure to practising CIOB 
members.  If you are looking to target 
construction professionals then CM has 
it covered.

Who are CM readers?
The membership of CIOB is both broad 
and varied and encompasses the 
entire spectrum of the construction 
professional.  In September 2009 the 
CIOB conducted a membership survey 
in order to gain a better understanding 
of who the members are, the way they 
work, the value of projects they work on 
and so on.

The research generated 3,000 
responses and the findings were 
indicative of the calibre, seniority 
and decision-making powers of the 
CM readership.  The key points are as 
follows:

Seniority
73% of CIOB members hold a degree, 
masters or HND qualification that 
is indicative of the professionalism 
and entry-level requirement of many 
key players across the construction 
industry. 

Earning power
Primarily based in the UK, 45% of 
CIOB members earn between £30 and 
£50k per annum.  A further 26% earn 
between £50 and £70k and 17% earn 
in excess of £70k a year.  This mirrors 
the mid to senior level positions held by 
over two thirds of CIOB members.

Employment
43% are employed by contractors or sub 
- contractors that form the backbone of 
the construction industry.

Principal job functions include:
•  Project management 15%
•  Site management 13%
•  General management 13%
•  Quantity surveying 10%
•  Building Surveying/Building Control 9%

30% of respondents work on projects 
over £10m in value with a further 20% 
in the £3m plus category.

0verall, 65% of respondents are 
employed on projects valued over £1m.

Working patterns and projects
A quarter of all CIOB members are 
located on site with 47% based off site 
or in the office.  

The type of private sector projects 
undertaken by CM readers are:
•  Private residential 34%
•  Office 32%
•  Retail 25%
•  Leisure 17%
•  Mixed-use 35% 

Public sector building projects 
undertaken are:
•  Education 46%
•  Housing 33%
•  Healthcare 29%
•  Libraries and museums 16%
•  Transport 12%
•  Utilities 8%

CIOB members are involved in all types 
of building activity and the research 
identified the following types:
•  New build 49%
•  Refurbishment 20%
•  Repair and maintenance 12%

To discuss your advertising requirements call the sales team on 020 7490 5661

	 Frequency	 2009	 2011*	 (+/-)
Construction Manager	 monthly	 33,438	 32034	 -0.2%	
Building	 weekly	 23,645	 21171	 -10%	
Construction News	 weekly	 16,523	 12423	 -16%	
			 
* latest ABC figures available February 2011



Specification
72% of respondents specify and re-
specify products on the projects they 
work on.  This represents over 24,000 
CM readers who are proactively involved 
in sourcing and specifying building 
products and services.  This volume 
of specifiers is higher than the total 
circulation of our nearest competitor!

A third procure building materials 
direct from the supplier/manufacturer 
with almost 25% using builders’ 
merchants to source materials.  

In good company
As the recognised professional standard 
within construction, CIOB members 
work alongside other professionals 
on a day-to-day basis.  This includes 
surveyors (RICS), architects (RIBA), 
planners (RTPI), and engineers (ICE/
iStructE/CIBSE)

41% of CIOB members work in 
organisations employing over 
500 personnel.  This includes 
organisations such as:
•  Ashe Construction
•  Cyril Sweett
•  Skanska
•  Kier
•  Taylor Wimpey
•  Carillion
•  Capita Symonds
•  Aecom
•  John Sisk

Why advertise in CM?
CM is the only publication to target 
the CIOB membership by name. No 
other construction-related magazine 
guarantees exposure to over 33,000 
members employed across public and 
private sectors. 62% of CIOB members 
are mid-to-senior management, 
providing you with exposure to key 
decision-makers that could, and should, 
be specifying your products and 
services.

A further 24% are at owner/director 
level, ensuring blanket coverage across 
the decision-making process.  No other 
publication can claim this level of 
seniority within its readership.

It is these individuals that make 
decisions.  It is these key people who 
control construction projects.  It is these 
people that specify and retain the 
specification. 

It is these people you need to reach. 

These large firms control huge budgets 
across a myriad of construction projects 
from various clients/sectors including:
•  Housing Associations
•  Health Trusts
•  Primary Care Trusts
•  Universities and colleges
•  House Builders
•  Private developers
•  �County, Borough, Metropolitan and 

City Councils

An impressive 86% of 
CIOB members read 
Construction Manager 
on a regular basis 
compared with 58% of 
the nearest competitor

Display advertising rates
	
Double page spread	 £4987
Full page 	 £3117
Half page  	 £2177
Quarter page 	 £1678

Inserts
Inserts up to 10 grams are charged at £100 per thousand.  
For costs on heavier items please call the sales team on 
020 7490 5661

Issue date	 Copy deadlines
•  Nov/Dec 2011           	 Friday 28th October
•  January 2012	T hurs 15th December
•  February 2012	 Friday 27th January
•  March 2012	 Friday 24th February
•  April 2012	 Friday 23th March
•  May 2012	 Friday 27th April
•  June 2012	 Friday 25th May
•  July/Aug 2012	 Friday 22nd June
•  September 2012	 Friday 24th August
•  October 2012	 Friday 28th Sept
•  Nov/Dec. 2012	 Friday 26th October

Advertising dimensions and specifications
Page Size	T ype Area	T rim	 Bleed
DPS 	 260 x 414 	 285 x 440 	 291 x 452
Full page 	 260 x 194 	 285 x 220 	 291 x 226
1/2 page horizontal	 128 x 194 	 141 x 220 	 144 x 226
1/4 page standard	 128 x 95 	 n/a 	 n/a

Digital specifications
We accept digital artwork only. Please supply artwork in 
PDF format - preferred format must be created according 
to Pass4Press standards, the pdf should be pdfx 1.3 
www.pass4press.com, and using only Quark or Indesign 
formatting. Ensure that colours are CMYK, fonts are 
enclosed and images are 300dpi resolution.

Media Information

To discuss your advertising requirements call the sales team on 020 7490 5661



To discuss CPD sponsorship, call James Magnani on 020 7490 5661 or 
email james@atompublishing.co.uk
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Then, embodied carbon emissions 
would be assessed. Reducing these  
involves finding substitutes for high 
carbon content materials such as cement 
and concrete, and specifying a higher 
proportion of recycled content. An 
example of embodied carbon in a typical 
office construction is shown in the 
graphic (see right).

The carbon crunch is coming   
There are now numerous industry 
triggers for taking the whole life  
view of carbon, such as the Climate 
Change Act, the Carbon Reduction 
Commitment Energy Efficiency Scheme, 
the use of “carbon budgets” to assess  
the business case for government 
projects, and the fact carbon now has  
an intrinsic value through Emission 
Trading Systems (ETS) and other  
trading vehicles. However, there are  
also many significant barriers to 

overcome if the industry is to assess the 
embodied carbon as well, for example:
●  a reluctance from industry suppliers 

and manufacturers to invest in the 
carbon footprinting of their products 

●  the construction industry’s difficulties, 
because of its complex supply 
chains, to keep abreast of changes 
in component emission profiles. For 
example, aluminium components can 
be manufactured from either a hydro 
energy smelter or a fossil fuel energy 
source, with a large difference in 
carbon footprint

●  an unwillingness on behalf of the 
client or project team to pay for  
carbon assessments. 

So what does the industry need to do to 
remove these barriers and help UK plc 
meet its carbon commitment? 
●  develop an accepted industry standard 

methodology for assessing whole  
life carbon 

●  ensure that accessible robust data on 
embodied carbon is available for the 
majority of construction products 

●  train competent accredited assessors 
to undertake whole life views of 
carbon assessments

 ● ensure that all stakeholders are 
committed to make the tough decisions 
to meet the sustainability targets. 

Setting out the boundaries  
In addition, if the focus is to now 

to shift from reporting operational 
emissions only, to taking a whole 
life view of carbon, then there are 
two further imperatives. First, the 
construction industry establishes 
practical ways of 

●  Setting the assessment boundary.
This is the boundary you put around 

what you decide to include in the 
assessment. Emissions are generally 
categorised (under the Greenhouse Gas 

>

Estimated  
carbon 
footprint of UK 
construction in 
2007

● Design
0.1 MtCO2 – <1%

● Manufacture 
39.8 Mt – 13% 

● Distribution 
6.1 Mt – 2% 

● Operations on site
4.5 Mt – 1%

● In use
255.9 Mt - 84%

>1% 13% 2%
Carbon emissions from the  

design process 
These are the emissions associated with 

producing the design. They are less than 1%, 
but still important  when striving to reduce the 

level of carbon activity.  
Who is responsible? This would include the 

design team, ie engineers, architects, quantity 
surveyors and others in the construction team.  

Carbon emissions from  
materials or product manufacture 

These are emissions from extracting materials, 
processing, refining and remediation and are 

sometimes called embodied carbon. 
There are a number of published sources, such 
as DEFRA factors, as well as the Inventory of 

Carbon and Energy (ICE) produced by the 
University of Bath. But only a small amount of 

the components used in a building’s 
construction have reliable emission factors. 

Who is best to assess? Product researchers and 
quantity surveyors, as they are responsible for 

validation and costing of materials.   

Carbon emissions  
from distribution

Transport emissions from factory to 
construction site gate. Typical UK transport 
emissions (by road, rail, air, and water) can  
be calculated using government data, but  

the picture is more complex with  
imported products. 

Who is best to assess? The contractor, 
as it is ultimately responsible for the  

supply chain, working collaboratively with  
its selected suppliers.

% of the total carbon footprint 
Setting the assessment boundary and allocating responsibilities

“ Construction 
must find 
practical ways 
of setting the 
boundaries for 
whole life 
carbon 
assessment. 
Should it 
include only 
activities that 
take place 
behind the 
front door?”
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Protocol) as Scope 1 (direct greenhouse 
gas emissions from manufacturing, or 
vehicles or plant owned by the company), 
Scope 2 (indirect GHG emissions from 
purchased heat or electricity) and Scope 
3 (indirect GHG emissions from other 
sources, such as business travel and 
paper consumption).

But when it comes to embodied carbon 
and life time assessments of operational 
buildings, there  are still grey areas. 
Should the calculation only include 
activities that take place behind the front 
door, or encompass the energy used by 
the maintenance company in driving to 
the site? Should the carbon footprint of 
products and materials be measured at 
the point when they leave the factory 
gate, or arrive at the site? These 
questions need to be resolved.

Secondly, the industry must  
●  Allocate responsibilities to the relevant 

parties in the process and make >

1% 84% ?%
Carbon emissions from assembly or 

operations on site (during 
construction phase)

Emissions from enabling works, remediation, 
clearance, ground improvements, removal/ 
demolition of structures, cleaning. Includes 
earthworks, assembly, piling, asphalt laying, 
pumping, lighting, security, temporary works 

and site offices.
Who is best to assess? The contractor, as it is in 

charge of the site.

Carbon emissions in use 
(operational carbon impact)

The emissions from the building when the 
construction phase has finished and the 

building is in use. These include the energy to 
run the lighting, heating, cooling, lifts and ICT 

systems. Also, emissions associated  
with maintaining the building and the 

embodied carbon in replacing the plant over 
the life of the building.  

Who is best to assess? 1 The design and 
construction teams to ensure they predict the 

emissions correctly using a range of 
sophisticated modelling tools.   

2 The facilities management teams for the 
buildings. 3 The occupants who use the 
building and can have a big impact on 

behavioural emissions (such as switching off 
lights and computers). 

Carbon emissions from end of use  
(refurbishment and/or 

decommission/disposal)
An omission from the IGT report is the  

carbon emissions associated with 
decommissioning or end of life. This is another 
poorly understood part of the whole life carbon 

cycle and would include emissions from the 
demolition, decommissioning, and waste 

management process.   
Who is best to assess? Uncertain,  

as this will depend if there is an future 
refurbishment option, or potential to  

obtain  carbon “credits” locked up in the 
building’s fabric.

Diesel used in plant 
machinery and office 
electricity
5.2%

Electricity used in 
on-site offices
4.2%

Raised floors
4.6%

Concrete works
18%

Steel for frame, 
infrastructure and 
stairs
35%

Piling
4.1%

Waste
1.8%

Lifts
1.2%

Vehicle deliveries
1.8%

Cladding
8.4%

M&E, ventilation and 
fit-out
10.7%

Roof
0.9%

Walls and partitions
2.1%

Embodied 
carbon in a 
typical office

Return on investment

Your Partner for Windows and Solar Products

Increasingly strict CO2 reduction targets and the government’s ‘Feed-In Tariff’ 

are changing the way buildings are designed. Gateway College, Leicester 

- by architects Nightingale Associates – utilises a combination of ‘green’ 

technologies including a Schüco brise soleil system and a BIPV-enabled façade 

comprising 79 sq metres of Schüco polycrystalline PV panels in a Schüco  

FW 60+ insulated curtain walling system. Constructed by Norking Aluminium, 

the installation is providing sustainable energy and an anticipated overall 

financial return of 7-8% pa. Another example of Schüco’s concept of Energy2 - 

Saving Energy, Generating Energy in action.     

Schueco UK Limited

Whitehall Ave • Kingston • Milton Keynes MK10 0AL

Telephone 01908 282111  Fax 01908 282131  www.schueco.co.uk

ReturnInvest285x220.indd   1 04/05/2010   13:26
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motorised deforming machines with 
various ancillary tools, are available for 
drawing and upsetting standing seams for 
curved areas such as domes. One popular, 
modern variant is the long-strip method, 
using preformed “trays” to minimise or 
eliminate horizontal joints, enabling 
extensive prefabrication to reduce work 
at height and cut costs. Machines 
continue to be developed for factory or 
site prefabrication, including edging and 
folding machines for the production of 
double lock standing seams. 

Machines can also form single and 
double-sided upstands on copper strip in 
one operation, with variable upstands.  
On some models, the copper strip is 
delivered from the roller pre-profiled on 
both sides, with allowance made for 
lateral transverse expansion within the 
standing seams. With the increasing 
popularity of copper, specialist roofing 
contractors are increasingly investing in 
mechanisation systems.

Fully supported roofs require a decking 
underneath and the most common 
material used is timber, although other 
materials can be used provided that clips 
can be fixed securely. An underlay is 
recommended between the substrate and 
copper, which can allow movement in the 
copper, provide a temporary weathering 
for the building during construction, deal 
with irregularities on the substrate 
surface and offer some sound absorption. 

Copper is not affected by underside 
corrosion, a problem which can cause 
premature failure in some alternative 
metal roofing materials. It therefore  
does not require complex ventilation 
measures and is suitable for use on either 
non-ventilated or ventilated roofs. 

For non-ventilated roofs, adequate 
vapour control layers should be installed 
with sufficient insulation. For ventilated 
roofs, to meet Building Regulations, gaps 
should be provided at the upper and 
lower edges of the roof or, if these are 
not feasible, by formed copper hoods.

Copper cladding
In recent years, copper has grown in 
popularity as a vertical cladding material. 
Facade cladding can use either self-
supporting copper panels or thinner 
copper bonded to a substrate. Other 
techniques are growing in popularity,  
such as copper shingles that offer a 
distinctive “fish scale” appearance with 
shapes including squares and diamonds.

For a more linear appearance, copper 
panels pre-formed on two sides can be 
used vertically, horizontally or diagonally. 
For larger areas of flat copper surface, 
cassettes are available in squarer 
proportions with folded edges to all four 
sides and generally fabricated to suit 
particular requirements. 

A growing range of copper surface 
finishes and colours offers designers 
diversity and choice. The natural 
development of copper patina, with 
colours changing from bright copper to 
chestnut brown and eventually to the 
distinctive blue-green, is one of the 
material’s unique characteristics. In the 
open, this patina can take years to 
develop and in some circumstances may 
never appear at all – for example on 
sheltered vertical facades. 

One of the most popular recent 
innovations has been the development 
of pre-patination treatments to provide 
a green, textured surface immediately, 

>

Continuing Professional Development  
Whole life carbon accounting 
•  The government report that sets out the challenge  
•   Measuring carbon emissions from design to demolition  
•  The tools and methods available to the industry 

Taking the measure of 
a low carbon industry 

THE UK GOVERNMENT consistently reports 
that buildings are responsible for 
between 40-50% of national energy 
consumption, a figure that has also  
been adopted by the Carbon Trust, 
DEFRA and many others. However,  
the Low Carbon Construction  
Innovation and Growth Team’s (IGT) 
Emerging Findings report, published 
in March, suggests we need to move  
from reporting operational emissions 
only to addressing “whole life carbon”, 
including the embodied carbon, of 

buildings and built assets. 
As well as operational emissions, 

this would cover the carbon emitted 
in the design stage, in materials 
and the manufacture of products, in 
transportation, onsite assembly and in 
refurbishment or demolition.  

As a preliminary indication of the 
scale of the carbon footprint associated 
with all these activities, the IGT report 
estimates that construction directly 
influences a total carbon footprint 
(measured in terms of CO2 equivalence) 
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of 306Mt CO2 (see pie chart overleaf). 
This represents no less than 48% of the 
UK total CO2 emissions in 2007. The 
figure for “energy in use” – 255.9Mt CO2 
– includes emissions from energy use in 
homes and process emissions in industry. 
In other words, it represents emissions 
from people’s activity in buildings.

The IGT Emerging Findings report 
also sets out how the UK will achieve 
the CO2 emissions targets set out in 
the Climate Change Act 2008, in the 
form of the Low Carbon Transition Plan. 
Almost every proposition put forward 
by Paul Morrell, the government’s chief 
construction adviser, represents a market 
opportunity. It is virtually a business plan 
for the construction industry from 2010 
to 2050. There is huge potential across 
every sector and stage of a building’s life 
cycle that can help to cut CO2 emission 
levels and enable the UK to fulfil its 
climate change targets by 2050. 

Whole life view 
Achieving low whole life carbon buildings 
will require the industry to work in a more 
integrated and collaborative way. This 
means a cultural shift from appraising 
construction projects on initial capital 
costs, to a more robust assessment on a 
whole life basis. 

Taking whole life carbon into account 
would mean assessing the operational, 
or “in-use” carbon impact, which can 
be shrunk by reducing the energy and 
therefore carbon consumption from the 
lighting, air-conditioning, heating, and 
ICT systems, for example.

Before we can squeeze carbon out of the industry, we 
need to agree on how we account for it in the first 
place, says  Andy Green of Faithful + Gould.

>
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Projects should be 
assessed on their 
whole life costs and 
carbon footprint

Continuing Professional Development  
An introduction to copper 
•  The characteristics of copper 
•  How and where it can be installed 
•  Its impact on a building’s environmental performance

Copper shows it’s an 
ore-inspiring choice

COPPER IS WIDELY available in sheets or 
strips, but prefabricated rolled profiles, 
shingles, cassettes, flashings, gutters 
and downpipes are also available. It is 
easy to form manually or mechanically  
to suit virtually any three-dimensional 
shape, including complex curves and 
details. Roof pitches from 1o to 90o can be 
accommodated. Well-established jointing 
and forming techniques make it a robust, 
weatherproof covering for virtually any 
external surface, offering designers real 

freedom of architectural form.
For architectural applications, copper is 

rolled to thicknesses ranging between 0.5 
and 3.0mm but a 0.6 or 0.7mm thickness 
is typical for roofing and 1.5 or 3.0mm for 
self-supporting curtain walling. Copper 
can be worked at any temperature and 
does not become brittle in cold weather 
(see case study overleaf).

With a thermal expansion value around 
50% less than both zinc and lead, 
properly-designed copper roofs minimise 
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movements due to thermal changes, 
avoiding deterioration and failure. 

The electrical potential of copper is 
comparatively high, which means that it 
could form a tiny electrical circuit with 
certain other metals, causing corrosion to 
accelerate. Copper can, therefore, cause 
corrosion to other metals such as steel, 
aluminium or zinc if there is direct contact 
between the metals and an electrolyte 
(such as water) is present. But the copper 
itself is not affected by the metals. 

Furthermore, if rainwater from copper 
surfaces runs onto other metals with a 
lower electrical potential, there may be 
interaction unless they are protected and 
maintained by established methods. 
Unaffected metals are lead, stainless 
steel and brass, which can all be joined to 
copper without any corrosion problems. 

Rainwater running off bitumen 
exposed to the sun can cause corrosion 
problems for various materials, including 
copper, and certain residues washed out 
of concrete or mortar can cause copper to 
take on a blue-green colour. Wash-off 
from red cedar shingles can also cause 
metals to corrode.

Copper installation
The more traditional copper techniques 
use sheets or strips, jointed using angle 
standing seams or batten rolls and 
fully supported on a substrate. A basic 
plumber’s tool kit will be adequate for 
small jobs. Other items include swivel 
bending machines and folding benches for 
folding 1-2m long copper sheets.

Portable hand-formers, as well as 

Copper roofs feature in the historic skylines of many 
cities. But today, designers see copper as a modern, 
sustainable material, says Sandy Harrison.

>
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Shining example: 
Copper alloy panels at 
Bristol’s Colston Hall 
music venue provide a 
striking exterior

CPD Sponsorship opportunities

Reach a different type of reader
Construction Manager is the only 
construction-related magazine that 
guarantees expose to the 33,000 CIOB 
members employed in the public and 
private sectors. The magazine is keenly 
read – with 86% of CIOB members 
saying they read Construction Manger 
on a regular basis – but there’s one type 
of feature that is read with a greater 
degree of attention than any other: the 
Continuing Professional Development 
(CPD) feature.

Many of those reading Construction 
Manager’s CPD features do so with 
the intention of completing an online 
questionnaire in order to verify that 
they have understood the feature 
thoroughly and to add the knowledge 
they’ve gained to their record of CPD 
activity. As a result, CPD feature 
readers are likely to be among the 
most engaged, most attentive, most 
absorbed readers CM offers.

CM’s CPD sponsorship package 
gives you the opportunity to reach 
this particularly attentive group, 
demonstrating your company’s 
expertise within a high-quality editorial 
environment and presenting your 
product or service in a context where 
readers are likely to be highly receptive.

Benefits of CPD sponsorship
•  Reach key players in the UK 

construction industry: 62% of 
CIOB members hold mid to senior 
management roles and a further 
24% are at owner/director level. 72% 
specify and re-specify products on 
the projects they work on.

•  Target readers who are particularly 
alert to what they are reading; 
many will be reading with the 
specific intention of absorbing and 
memorising the information you 
supply.

•  Position your organisation as the 
expert in its field, gaining credibility 
through high-quality editorial in a 
highly professional environment.

•  Promote your product or service with 
full-colour advertising alongside your 
sponsored editorial.

•  Reinforce your marketing activity 
with access to contact details for all 
readers who complete Construction 
Manager’s online CPD questionnaire 
for your feature.

Rates 
CPD sponsorship rates by negotiation. 
To discuss CPD sponsorship, call James
Magnani on 020 7490 5661 or email 
martin@atompublishing.co.uk

CPD feature readers are likely 
to be among the most engaged, 
most attentive, most absorbed 
readers CM offers.

»  A high-quality, 3- or 4-page feature, 
developed in association with CM’s 
editorial and design team

»  Your company logo and information 
panel in a prominent position on the 
leading page.

»  Feature carried in CM magazine and 
online at  
www.construction-manager.co.uk 

»  Online questionnaire linked to your 
feature, available at   
www.construction-manager.
 for up to three months after 
publication

»  A full-page display advertisement in 
Construction Manager

»  A branded ‘button’ on  
www.construction-manager.co.uk 

»  Contact details for all readers 
completing your online 
questionnaire

What’s included?

CDP Online 
questionnaires 
recieve on average 
764 responses every 
month.

www.construction-manager.co.uk
for up to three months after



Digital

www.construction-manager.co.uk

To discuss your advertising requirements call the sales team on 020 7490 5661

WEBSITE	

	 Size 		  Rate

Leaderboard  	 (728 x 90) 	 £1000 	 per month
Skyscraper 	 (150 x 600) 	 £850 	 per month
Button 	 (150 x 150) 	 £650 	 per month

			   latest unique users: 11194*
			   84% Increase year on year

WEEKLY NEWSLETTER	

	 Size 		  Rate

Leaderboard  	 (468 x 60) 	 £500 	 per month
Button 	 (150 x 150) 	 £300		 per month

			   latest email records: 7500+

MONTHLY NEWSLETTER	

	 Size 		  Rate

Banner 	 (468 x 60) 	 £1200 	 per month
Button 	 (150 x 100) 	 £800 	 per month

			   latest email records:  29476

*October 2011




